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Analysis of Fashion Window Display at Printemps
Department Store in Paris, France
- Focused on the period from 2009 to 2014 -

Seungyeun Heol), Chil Soon Kimm, and Sunha Kim®”

I)Dept. of Fashion Design, Gwangju University; Gwangju, Korea
2)Dept. of Textile and Fashion Design, Kyeng Hee University, Yongin, Korea

Abstract : This study was to consider and analyze of fashion window display design at Printemps department store in
Paris, France which has tried continuously space presentations through the sensibility and differentiated strategy. The
framework for analysis of this study was established by related precedent studies. Data collection was done by searching
related specialty publications and website of Printemps department store, and the results of this study were drawn
through qualitative analysis of experts' group. The results are as follows. Printemps department store set up presentation
types of fashion window display design’s themes that have been developed by the method of display presentation such
as symbolic, ambience, surrealistic, realistic, and information. The most frequently used presentation development tech-
niques applied in windows’ VP of Printemps were the ‘transferal of daily space’, ‘transferal of unexpected space’, ‘exag-
geration of animal & plant’, and ‘descriptive narrative scene.” In addition, the display theme components such as the
materials that can be easily accessible in everyday life, unique directing props, the memory or childhood, the image of
animal or plant, and lighting etc. We found that the major colors of window display design at Printemps department store
were purple, blue and black during the period from 2009 to 2014.
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b 2=Zg % (displicoys oJ9oE s, APHdA R dAlsi),
Jgsiet, stk 9vlE S3thHan & Ahn, 2007).
A tz=Egole 7199 HIFE Y ZEF st ZA|EA

¥l VP(visual presentation), PP(point of sales presentation),
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SsPAA FE o]t Choi, 2007). A AlA] Wiskdel agolg}t
e Zahs FHxo| waly ‘2 ¥ nlE4|(Le Bon Marche)
= 18523 AgEen feld e thE U s 9
3 wEA RWEe], oY Ay 2hulo]d E(Galerie

Lafayette)’?} Mzt © ~YkPrintemps Haussman)& H|5%gh
fr Wk sl mEA BHE F U=E AF5HE AT
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£ e s gom, ANHeE A Y et = 1
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Table 1. Frameworks for analysis of Printemps’ fashion window display

No. Analysis framework
1. Seasonal theme

2. Presentation type

3. Expression technique
4. Presentation component
5. Primary color

FHo] dES Ao AFPsiaL e Zo] SAeltaL &
ATk ol FA v AlE ZzFH oA deHor e my
Wb el AT taSeole v AlSwith 2} Eis)
AUl FoloAE Sl F7HEL lom, viE wiAY 7]
2 7]le] Egsto] AAZiez JREF AHY Alo]lEy
23 Tl A AA S LsEelA FEEAL Qich

Zks vbe] wag s Awg taIgols Sl A
== dd 9 7, dElEe] EdlEel e R ohe,

oft

fr o o

Aol oliten gl ASlRekE 2418 EAe 2k
wyow PYslel I ErIEL EAL JY L1E
Azkgsle] Eetleah Edst oleh. e Wy ws
o vk T A Heke B mRASA 327
QAU tizFdle] 9 PSS TR BE
Sof Agelan ske MRS $2ATlE S b 2 54
o). AEAY TANHOE AAE AEs el AT
43k olsh W7 AFH TF2HSUAE MPYH Bl7]e]
29 45E WY Walge] HHYES ULFdlE viY
ol7kse] ArhHel 2ol AEO R Q=S S dlck

3 21
Zo| B 4 97] 9% B ATE Table 139 o] #HE
e she) me s SIS TlaEeele] Al e,
AEHY, A, ABTHAL, TS BAse 12
shaat sk

kst 2822 Ex149 VME 71831l o). meyty wis)
A PAYES taZE o] txle] AxE AlS Hule] AR
A5E 13 43, Table 13 7o) 2009 71, 20100 77H,

< HES 1d

A7 9 AN ATk Table 2).
20093 UeRd Elu} cofo]Zoe] F= 2E}(Iconic style)’
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Table 2. Seasonal theme used in Printemps' fashion window display

Year Theme Frequency Year Theme Frequency
Iconic style 5 Visions couture 5
Country & romance 7 Festival of Printemps 14
Printemps palace 17 Denim hymn 11
2009 Absolute accessories 7 2012 Sports and elegance 12
Crazy horse 8 . . .
Optical 10 Louis Vuitton Yaoyi Kusama 5
Inauguration of facades 8 Holiday 7
Russian Christmas 10
Alice 15 Vogue loves Printemps 10
Festival of Printemps Beautiful perfume 10
History of elegance 9 London mania
2010 Printemps palace 11 2013 Inspiration from abroad 5
Printemps loves New York 1 16 Cool elegance 7
Printemps loves New York 2 9 Chloe loves Printemps 11
Christmas at the castle 11
Fashion and its image 8 Festival of Printemps 9
Festival of Printemps 8
S011 A summer in the city 10 014
Printemps palace
Style & know-how 9
Christmas dreams of escape 11

2 el ol HJY vl # ¥ ElH Z1(Diane Von
Furstenberg)e} 72 4 sjAtizlolHEe] tli 9/} A
A 2 HEHYS 7t dguitt AgE7 AES onAR £
Ao, d2AKR] 9 AZolE S B8l 57 A=
712 b2Fels stk AU ¥ Country &
romance) = FA] FELEA} AE E AA onA] ARE
z3tEA At FdH0 971 YeEES SHATH
‘B2t 4 (Printemps palace) ]9 AW A TS
o] kgt AY T o9} WHEAe] AFES AHIA R
B oH, st AAAE](Absolute accessories) = A
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Table 3. Presentation types used in Printemps' fashion window display

Presentation types Frequency %
Symbolic presentation 93 294
Ambience presentation 69 22
Surrealistic presentation 65 20.5
Realistic presentation 63 19.9

Informational presentation 26 8.2
Total 316 100
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Fig. 1. Examples of presentation types used in Printemps' fashion window display.
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Table 4. Expression techniques used in Printemps' fashion window

display
Expression techniques Frequency %
Transferal of daily space 85 26.9
Transferal of unexpected space 53 16.8
Exaggeration of animal & plant 51 16.1
Descriptive narrative scene 40 12.7
Combination of object 28 8.9
[llustration 22 6.9
Color dynamics 20 6.3
National symbol 17 5.4
Total 316 100
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Fig. 2. Examples of expression techniques used in Printemps' fashion window display.
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Table 5. Presentation components used in Printemps' fashion window
display

¢) Alice, 2010.
www.printemps.com

Presentation components Frequency %

Daily life 66 20.9

Unique directing prop 64 20.3

Memory, childhood 47 14.9

Animal, plant 36 114

Lighting 29 9.2

Humor 18 5.7

Line & composition, repetition 18 5.7

Graphic, suggestive subject 11 35

Season 10 3.2

Mystery, interest, future 8 2.5

Color 4 12

Scaling 3 0.9

Extraordinary, unmaterial 2 0.6

Total 316 100
2e F5} Huks Z8sle] SRl ofd A9 Foolut F
Ao AAIE AT T =T wAT EI 2Z#°|(Fig. 39| ¢)
= 149%°] RIEE Yepdon, meg2 o3l #3142l 7
HEAQl 94ER PAAE IHUESE Fal vhy 23 o
g AoPie duilEe] A FAAE Alstal Aok
g Fig. 39| d)o 3ol s=olu 483 8458 S83t] 4
s ol 114%2 FAEAS

Tl EHolA e taEde
dle-soluk LEDE WIR3E s 298 SHo= 74"
%—8‘ 9.2%(F1g. 39 ¢, frvl, Azt 74 2 WEdE &

re _EL

e) Cool elegance, 2013.
www.printemps.com

d) Absolute
accessories, 2009.
www.printemps.com

Fig. 3. Examples of presentation components used in Printemps' fashion window display.
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Table 6. Main colors appeared in Printemps' fashion window display

Main colors Frequency %

Purple 73 23.1

Blue 35 11.1

Affiliation Pink 3 8
of Yellow 28 89
chromatic Brown 25 7.9
color Green 22 7
Red 18 5.7

Orange 16 5.1
Affiliation of Black 50 158
achromatic Silver 15 4.7
color White 3 0.9
Total 316 100
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Fig. 4. Examples of main colors used in Printemps' fashion window display.
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